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PURPOSE 
Our corporate brand represents who we are to the world, so it is crucial that we both protect and build it. This policy contains important information that you will need to know to communicate using the company brand.
A brand identity is created through the use of logos, typography, and color to create a clearly recognizable image for an organization. This brand identity helps "brand" or produce a strong, united and professional image to both internal and external customers.
PROCEDURE
1. A graphic identity can only be effective if the organization maintains the system's integrity. By consistently applying a graphics standards policy to virtually everything that identifies an organization (i.e. stationary, flyers, signage, advertising, promotional materials, publications, etc.), the organization is "branded" to both its internal and external customers. Any time the brand is used, it should be considered a “product” that represents our company. Therefore, much care should be taken in how the brand is displayed to external audiences. 
2. The success of building and maintaining this brand image is the responsibility of every individual who is a part of the organization and uses and produces written materials.

3. Under the THA Group Graphics Standards Policy, the President/CEO must approve all printed materials and publications in order for our graphic identity or brand image to be consistently applied, presented and developed. For additional information, the Corporate Identity and Brand Standards Manual can be found on the company server under (G:) EMPLOYEE_RESOURCES > BRAND_ID. 
APPLICABILITY

This standard applies to all written communications to both external and internal customers. An organization’s success at “branding” an image begins with instilling that image in the minds of its own employees, i.e. the internal customer. The following are items that need to be approved prior to distribution:

Internal:

1. Office Forms

2. Interoffice Flyers

3. Interoffice Mass Communications

4. Signage

5. Vehicular Decals


External:

1. Brochures

2. Letters to Community

3. Retail Advertising

4. Volunteer & Employment Advertising

5. Marketing Materials

6. Stationery

7. Public Flyers
8. Communications with Media
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